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Checking for Accuracy 


Editors and grocers must take a lot of pains in checking for 
accuracy. 

By old-time standards, this routine caution might have been 
considered “finicky.” For instance, here is an item from the 
New York Mercury of February 2, 1778, which any modern 
editor would have spiked: 

“The Hartford Post tells us, That he saw a Gentle- 

man in Springfield, who informed him that he 

(the Gentleman ) saw a letter from an Officer in 

General Howe's Army to another in General Bur- 

goyne’s, giving him to understand, WAR was 

declared on the sides of France and Spain against 

the MIGHTY Kingdom of Britain.” 

It didn't matter much in 1778 that the story was wrong. In 
those days, people were used to haphazard handling of both 
news and food. 

Today, however, editors and food merchants alike have to be 
sure, at first hand, of everything they say or sell because the 
public makes each item of news or food a test of their reputa- 
tion for good service. 

At A & P we do four things to take any guesswork out of food 
shopping: 

1. Check food before it is sold to be sure that the 
quality is high, and that the cost of bringing it 
to our customers is as low as possible. 

. Check the facts in our advertisements before 
they go to press to make certain they are exact 
descriptions of both prices and items. 

3. Check each sale to be sure that full weight and 
measure is given; and to be sure that the cus- 
tomer is charged the correct price and given 
the correct change. 

4. Unconditionally guarantee the customer's sat- 
isfaction with every purchase, 

If the Mercury's editor were around today, he would see that 
these higher standards of accuracy, for both news and food, 
have made Americans the world’s best informed, best fed 
people. 
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PELL LE LL 


A Report on Canadian Weeklies 


Setting Up Routes 
By Mail and Carrier 


By John M. Canny 
Assistant circulation director, 
Madison (Wis.) Newspapers, Ine. 


(Condensed from a talk given at the 
lowa Short Course on Newspaper 
Circulation, May 1-2, 1955, sponsored 
by the School of Journalism, State 


University of Lowa.) 


The Madison Newspapers merged 
1949. About April, 1949, 
we established our first daily by mail 


February |, 


Sunday by carrier, routes, We were 
traveling in the dark, feeling our way 
along and = after establishing two 
routes we sat back for a couple of 
months to see what we could learn 
from our work. Prior to this, of course 
we visited several morning, evening 
and Sunday papers which had Sun 
day farm service routes and learned 
as much about thei: technique as we 
could, 

In establishing these first routes, 
keep in mind our mail subscription 
rate for daily and Sunday service was 
$$ a year and we were trying to 
boost our rate to $15.60 a year for 
daily and Sunday service or $10.40 
for daily only, What we did was to 
change the mail rate on just the 
R.F.D. at the moment, so that we 
would not have too much circulation 


loss due to the increase in rate at one 


time. 


In establishing these routes we en 
gaged young men and old men, some 
times women but for the most part 
they were men who worked in oil 
stations or factories or on the farm 
during the week and were interested 
iW supplementing their earnings on a 
Sunday farm service route. We used 
our mail subs« ription salesmen to con 
tact the subscribers of both our morn 
ny and evening papers and sell them 
On the idea of this daily by mail Sun 
day by carrier service and ask them 
to sign an order agreeing to pay the 
farm service carrier an extra 10 cents 
every week for the Sunday paper un 
til their present subseription expired 
with the understanding, of course 
that at expiration they would pay the 
Sunday farm service carrier 30 cents 
a week for the seven day service, This 
worked out very nicely except that it 
took about ten days to two weeks to 
establish a route. In most cases we 
established drives 


routes where a 


could earn $5 or $6 a week plus a $2 


gasoline allowance, which seemed to 
be generally satisfactory, although we 
did have far more turnover per route 
in those days than we have today 

As we went along we made a few 
improvements which saved us time 
and gave us an opportunity to con 
vert RFD's to Sunday farm service 
faster, and it wasn't long before we 


Continued on page 12) 


Similar to lowa’s 
In Many Ways 


John R. Burrows, publisher of the 
Belle Plaine Union, secured this in 
formation during a trip to Canada 
It is condensed from the Royal 
Bank of Canada Monthly Letter 
dated January, 1955 


Canada has 963 weekly news 
papers with al combined circulation 
of 9 175 | Sonn 


dl 


distribute a few 
week 


circulation in the thou 


every while 
others have 
sands, Singly or taken together, these 
weekly ne wspapers have a great in 
fluence on the thought and action of 
ou people 

The average paper represented in 
the Canadian Weekly New spapers as 
sociation, wrote William Hl. Cran ton 
Midland Free Press 
Herald in a recent article for The Fi 


nancial Post, cover 


publishe r of the 


» 82 per cent of the 
homes in its trading area, has a net 
paid circulation of under 1,500 ¢ opies 
of 
fewer than ten. The statf usually in 


lisher 


at week and Is 


produced by i 


the owner, who ma be pub 
printing forerman, advertising 
desman and veneral caretaker com 
bined 


There are few millionaires among 
the 535 publishers vho are members 
of the C.W.N.A but every weekly 
newspaper represent a respectable 
inount of capital for the size of its 
town. It is, usually i family enter 
prise with strong bonds of community 
loyalty. Mr. Cranston pointe d out that 
95 per cent of the editors of weekly 


twice-weekly and 


tri-weekly news 


, 


papers had served one or more terms 
as president of the local chamber of 
commerce or board of trade; 45. per 
cent had been mayor or reeve, or had 
held other high elective office; 97 
per cent were members of a service 
club, and 90 per cent had served as 
club president. 


COMMUNITY WORTH 


In a world where the quiet, inti- 
mate, stable pattern of the small com 
munity has been so severely shaken, 
Canada is fortunate in the manner of 
her growth. Throughout our develop 
ment we have managed to keep one 
foot on the soil. For a time people 
flowed from rural communities to the 
cities. This response to industrial evo 
lution built crowded urban centers 
that have exploded, during the past 
ten years particularly, into myriad 
suburban satellites, each with its own 
interests, prides and headaches. 

Reconstitution of the small face-to 
face community can be of significant 
assistance in restoring a vigorous 
sense of human dignity and worth 
There is no other environment that 
can so nourish the intimate values of 
life and the acts of sympathy and 
mutual aid and the warm appreciation 
of personality that together go to 
make up the spirit of democracy. Here 
the weekly newspaper finds its home. 
Its readers are not anonymous crea 
tures in great impersonal aggrega 
tions, but the people in the next 
house, or the next street, known and 
understood, 

The weekly newspaper knows that 
its great strength lies in getting itself 
read. To make itself widely readable 
the press must be free, and to be free 
it must be self-supporting financially. 

It can be said that on the whole 
the weekly press of Canada realizes 
its social responsibility, has maintain 
ed itself financially and economically 
so as to be able to withstand official 
or other interested pressure, and does 
its best to use its freedom actively in 
the interests of its community, 

The weekly new spaper does not, as 
a rule, lose itselt in political or other 
seeks to 
bridge the gap between the citizen 


controversy, but — rather 
and his government by directing its 
public service enthusiasm at positive 
benefits to be sought. Improvement of 
health and living standards, preserva 
tion and utilization of natural re 
sources, development of its neighbor- 


hood according to the superior quali 
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ties it has: these are domains in which 
the weekly press makes its construc- 
tive contributions. 


REVENUE FROM ADVERTISING 
Advertising rates in the weeklies are 
low. They are based, mainly, on 
steady use of good-sized space by 
local advertisers. You can buy an ad- 
vertisement ten inches deep and two 
columns wide for an average of $11 
per insertion. Some of the larger 
papers published weekly, twice week- 
ly and three times a week, associated 
as the “Class A Newspapers of Can- 
ada,” have been cultivating the na 
tional advertising market, and 58 of 
them carried a total of 18 million 
lines of national display advertising 
last year. In the same period there 
appeared in their columns more than 
200 million lines of local retail ad- 
(These totals represent 
more than 1,285,000 and 14,285,000 
column-inches respectively, ) 


vertising. 


Use of the weekly newspapers for 
advertising has been growing stead 
ily, not only among local merchants 
but among concerns that advertise in 
all parts of the country. These na 
tional advertisers are realizing that 
the good coverage given local trades 


men would be equally good for them. 


WHAT IS NEWS? 


There is no unanimous agreement 
among newspapermen on a definition 
of news, and when academic people 
and philosophers add their opinions 
the confusion becomes compounded, 

For any editor, what is news de 
pends upon the time and the place 
and the people involved and the sig 
nificance of what happens, all viewed 
through the eyes and from the en 
vironment of his readers. If something 
occurs at the other side of the world 
that vitally affects the lives of people 
in a 200 person Canadian village, that 
is news, and the weekly paper will 
try to extend its readers’ knowledge 
by showing the relationship. 

There is, however, a further factor 
to be considered: timeliness. The edi 
tor of a weekly that is published on 
Thursday knows that the events of 


last Friday were reported in the 


daily press, by radio and perhaps on 
television. The fact that he knows how 
to get around this difficulty can be 
seen in every issue of a good weekly 
newspaper. He cannot avoid mention 
of a declaration of war, the assassina 
tion of a president, the destruction of 


part of a city by flood. These are 
news, and nothing any newspaperman 
can do will alter the fact. The thing to 
do is to take the news and relate it to 
the people in the territory covered by 
the weekly newspaper. What effect 
will these events have upon local life, 
economically and socially? How are 
community institutions a ffected? 
What local families and individuals 
have been caught up in the event? 
Answers to these questions make the 
far-off happening of last Friday news 
here today. 

Another thing known to the alert 
editor of a live weekly is that he can- 
not sit in his office waiting for news 
to come to him. A news story doesn’t 
just happen. It depends upon organi- 
zation of sources, on looking ahead so 
as to anticipate coming events, on 
preparing questions that will bring 
out the covert implications, on plan- 
ning the routine connected with pub- 
lication so that fitting attention may 
be given some unexpected event near 
deadline. 

He is a wise editor who recognizes 
and caters to the everyday interests of 
his readers in addition to satisfying 
their curiosity about unexpected hap- 
penings and “big” local events. He 
will not ignore so commonplace a 
thing as the weather, but he will try 
to make it interesting by informing his 
readers authoritatively about its cur- 
rent significance in their farming and 
business prospects: what has the state 
of the weather during the past week 
meant to the economy of the com- 
munity? 


LOCAL NEWS 


In Canada, “news” is still largely 
local or regional in character. We in 
habit half a continent, and we cannot 
possibly keep track of everything that 
is happening everywhere in it. Our 
interest in what is near and our pre- 
occupation with what is familiar is 
not parochialism, but a necessity im- 
posed upon us by conditions. The 
weekly newspaper, if the editor is a 
lively, inquisitive person, ministers 
ideally to our needs. 

People in small communities, 
whether rural or suburban, have keen 
interest in whatever they see that is 
out of the ordinary. There is no in- 
cident so trifling that, in the hands of 
a competent weekly newspaper re- 
porter, may not be developed into a 
news story and frequently such 


stories make better reading than much 
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of the “big” news: crowding upon 
people through other media. 
Newspaper textbooks have a lot to 
say about the value of “human in 
terest” in reporting and editing. The 
big daily newspaper has to work 
harder to print human interest stories 
than does the weekly for an obvious 
reason: the thousands who read the 
daily paper are not interested in 
Thomas Jones himself, but in the 
picturesque or tragic thing that has 
befallen Mr. Jones; the hundreds who 
read the rural or suburban weekly 
papers are interested in Mr. Jones 
know him. 
What happened to Mr. Jones need not 


himself, because they 
be urgent, but only something that 
affected him pleasurably or adverse 
ly, or something that might conceiy 
ably have happened to the reader. 

Given the bent for it, and skill in 
arranging his duties so as to allow 
time for it, the weekly editor will de 
rive immense satisfaction from writing 
authoritatively on local issues; and, if 
he does his job competently, he need 
not fear competition from any source, 
even including the high-priced syndi- 
cate columnists with their wide-rang 
ing polemics. 

EDITOR 

Intelligently developed, the prestige 
latent in editing and publishing a 
weekly newspaper in Canada provides 
satisfactions that are attractive to men 
of ability. 

The independent owner of a weekly 
new spaper 1s well known and respect 
ed. He is the upholder of the values 
that count most in his community, the 
champion of every righteous cause 
he proposer and supporter of changes 
that mark advancement over the old 
order of things, an anchor in time of 
storm and the troubler of the public 
conscience when it beco:aes too com- 
placent. From him there issue ideas 
solutions and enthusiasm. 

The best editor will be out and 
around his community so as to be in 
touch with the interests of his readers. 
He will have a sensitized mind, pick 
ing up every impression that may 
serve his readers Peopl will consult 
him, because of his wide range of 
knowledge and unbiased interest. He 
will try to see both sides of contro 
versial matters, and he will not sup 
press news that should be printed or 
views that represent a section of the 
public mind. 

These virtues add up to make a 


man who makes a newspaper that is 
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read and digested for its goodness 
Mr. W. Telfer, managing-director of 
the Canadian Wee kly Newspapers as 
sociation, said this in a letter to the 
Monthly Letter: “Jt someone asked 
me to list the virtues of the weekly 
press, | would give readership the 
prime position. Any paper if it is to be 
influential must not only have sub 
scribers it must have subscribers 
who read it theroughly. My own 
and those of many readers 
and publishers with whom I have 
talked, make it appear that the weekly 
newspapers have perhaps a better 
claim to this criterion of worth than 


other newspapers 


EDITORIAL 


Newspapers commonly reserve one 
page as the mouthpiece of the editor 
and his readers. It is a place where 
the news and trends of the day are 
cliscussed and analyzed and where 
debate clarifies issues 

The weekly editor knows that big 
words do not guarantee bit thoughts 
and he is given to cleat simple writ 
ing, pe rhaps pun tuated with homely 
ntences and eCXPressions His edi 
torials reflect the needs and thoughts 
of ordinary people. They draw on a 
rich fund of sanity and candor. M1 
article: 


Cranston remarked his 


“There is not a member of parliament 
at Ottawa or in any of the proving ial 
capitals who docs not watch closely 
what his local weekly editors are 
saying. 

It is the editor's business to look 
out upon the world as picture d in the 
news columns and try to understand 
it. Where the news calls for action, he 
will suggest the course he thinks it 
should take. 

Such an editor makes his page the 
legitimate stage from which to expres 
Opinion 
bate. He develops hi Voice of the 
People 


expose bias and invite de 
column into a meaningful 
forum, open to everyone who ha 


something WoO! th say ing 


CONTINUED IMPORTANCE 
Statistics are not very. he Ipful in 

indging a phenome non with so many 

but from the 


figures available it seems at least ap 


a pects as the press ha 


parent that Canada has a vigorous 
weekly press, increasing in circulation 
and advertising. The other judgments 
those of worth, are individual things 
affected by many a pect of the pub 
lication. It can be said with certainty 
that it i 


however 


through the press 


that the people receive the informa 
tion that enables them to ¢ hange then 
ways of life for the better. When this 
information is given in the form of 
balanced presentation of basic facts 
telling the fundamental purposes 
sought and outlining the alternatives, 
all spiced by skillful thought and ob 
servation, then the newspaper is living 


up to its high purpose, 


Two Papers Issue 
Centennials 


The Story Center Herald centennial 
edition was published June 23. In 
two. eight page sections, the edition 
contained more than 100. pictures 

The Morrison (Ul) Whiteside Sen 
tine! centennial edition published July 
3 in five sections contained 40 pages 
225 pictures Publish 
er is William E. Beck 


lishes the Spirit Lake Beacon in Lowa 


ind more than £ 
who also pub 


and formerly published the lipton 


Conservative 


Lithographic Stones 
Found at Waverly 


While remodeling was in progress 
at the Waverly Democrat, a set of 
was found, How 
they got to Waverly has not been de 


termined 


lithographing stones 


Wharton to Work For 


Hawkeye-Record 


fom Wharton has been added to 
the summer staff of the Mount Vernon 
Hawkeye-Record 

\ journalism major at Cornell col 
lege, Tom will work in the circulation 


department ind write a column 


Extra Profits 


‘FOR YOU, MR. PRINTER 


Send Us Your Orders 


ADMISSION TICKETS 
COUPON BOOKS 
LICENSE STICKERS 
SCALE TICKETS 
NUMBERED FORMS 


WELDON, WILLIAMS G LICK 
SMITH, ARKANSAS 


Ticket Printors Since 
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Gives Two Answers 


Punctuation Problems 


Considered by Columnist 


By T. M. Kelly 


From “The Seratch Pad” in the 


Eemmetsburg Reporter 


And now for our Monday morning 
instruction in punctuation, and we'll 
try to keep our commas and apostro- 
phes straight for these few lines at 
least. What brought it on is a note 
on our desk heralding the coming of 
a stock market on wheels which is to 
exhibit here next ‘Tuesday morning. 
It is sponsored by the brokerage 
house of Merrill Lynch, Pierce, Fen 
ner & Beane. There is no comma after 
Merrill although he and Mr. Lynch, 
the founders, were two separate men. 
Nobody has ever quite figured out 
why there is no comma separating 
the two early day money men, but 
they never used one, When new part 
they 


ners were added, were duly 


separated, We read a whole article 
once about this situation and we re 
membered it just now, meantime for 
getting many earth shaking articles of 
yrave import, 

We have argued punctuation lots 
of times when we should have been 
doing something a good deal more 
constructive, For instance, Dave Allen 
at Beebe's and I have our annual go 
“Men's and 


Boys’ Clothing.” And the boys in ou 


about apostrophes in 
back shop have to have at least a six 
months’ apprenticeship before they 
can be convinced that Carl Robbins 
doesn't need an apostrophe before the 
“s” in his name in Robbins’ Cotton 
Shop ad copy. 

We once heard a senior in college 
lecture his freshman roommate about 
his ignorance of proper punctuation. 
He advised the lad to put an apos 
trophe before the “s"sin any word 
ending in “s”; to put a comma after 
every fifth word in any communica- 
tion, and to throw away all periods 


and use only exclamation marks to 


sentence when he wrote 
home for money. We still think this 


( lose every 


was pretty sound advice easy to 
remember and likely to get results. 

And we knew a printer who also 
had a sound philosophy as far as he 
and asterisks were concerned, He 
promptly destroyed them all when he 
moved into a different print shop, 
which was quite often. “They only 
cause trouble,” he argued. “You get 
beered up two-three times a week and 
you can't pronounce the damn 
things.” 

If we have left any unanswered 
questions on this subject, address your 
queries to “Punctuation Editor,” in 


care of this paper. 


Article on Smith 
In Newsweek 


A. Earl Smith, of Woodbine, who 
has served on the staff of the Odebolt 
Chronicle as associate editor and ad- 
vertising solicitor at various times 
during the past ten years, was the 
subject of a feature article in the July 
18 issue of Newsweek magazine. 

Mr. Smith was commended for his 
ability to fill top positions on the 
newspapers of the country. He has 
served some 35 publications in nine 
states as managing editor, telegraph 
editor, feature writer, and advertising 
Smith will not 


accept full time employment, serving 


solicitor since 1944. 


only as an emergency relief man. 


Whittemore Champion 
Bought by Nordseth 


J. G. Nordseth of Sioux Falls has 
purchased the Whittemore Champion 
from Stan Brotherton. 

Mr. Nordseth has previously pub- 
lished papers at Canton and Emery, 
S.D. Mr. Brotherton had 
Whittemore for six years. He has not 


been at 


announced future plans. 


Ryan Places First 
In Florida Contest 


Dan J. P. Ryan, editor of the Park- 
ersburg Eclipse, has been notified 
by 
er of agriculture for the state of Flor- 
ida, that he won the $100 first prize 
for the best story cn “My Trip to 
Florida.” 

The contest, 
Florida 


Was held in 


|. Brooks, assistant commission- 


sponsored by the 
agriculture, 

with the 
winter meeting of the National Edi- 


department of 


connection 


torial association at St. Petersburg. It 
was open to all publishers and em 
ployees attending the meeting. 

The story ran in the Eclipse in 
February. 


Hood Will Revive 
Times and News 


Burton Hood, former publisher of 
the Massena News and Bridgewater 
Times, has announced plans to revive 
both papers. 

The papers, which have been sus- 
pended, were originally sold to Cort 
Klein, and then to A. E. 

Mr. Hood has been employed by 


Evans. 


the Greenfield Free Press. 


On Vacation Trip 


The Bob Lyons family of — the 
Schleswig Leader has been on an 
extended vacation trip through the 


western states. 


Mrs. Hultman Resigns 

Mrs. Marvin Hultman has resigned 
as Monticello Express newswriter for 
the Fremont township area because of 
poor health. 


Moves to Des Moines 

Amos Shepard, printer, who once 
worked at the Bremer County Inde 
pendent, plans to move from Colum 
bus, Ohio, to Des Moines. He recently 
visited the Independent. 


Takes Summer Job 

Al Bennett, journalism student at 
lowa State college, has accepted sum- 
mer employment as a reporter for the 
Oakland Acorn. 
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Use of Photographs 
Shows Big Increase 
At Herald-Register 


Use of photographs in the Grinnell 
Herald-Register increased 37.5 per 
cent during the first six months of 
1955, according to a front page article 
in that paper. 

The comparison was based on pic- 
ture coverage during the first six 
months of 1954. 

Figures compiled by the Herald- 
Register news department show that 
from January through June of 1955, 
924 pictures featuring 4,298 individu- 
als were used. Figures for the same 
period in 1954 were 681 pictures used 
featuring 1,924 persons. 

The two top months in Herald 
Register history, in terms of picture 
use, were May and June of 1955, In 
May 206 pictures were used. In June 
the total was 183. 

In 1954 the Herald-Register av 
eraged 14 pictures per issue. The 
1955 average has been 17.8 pictures 
per issue, 

By column inches the Herald 
Register has printed 57.7 pages of 
pictures in the issues of January-June, 
1955. 


Purchases Interest 


In Messenger-News 
Ralph Wales, North Dakota news 


paperman, has purchased the interest 
of Mr. and Mrs. Byron Edgett in the 
south Des Moines Messenger-News 
A war veteran and the son of a North 
Dakota weekly publisher, Mr. Wales 
will be associated with Mr. and Mrs 
L.. E. Wetmore there. 

His wife, Lorraine, will also be 
active in the business. They have one 


son, Jerry, who is 10. 


In 99th Year 


The Webster City Freeman-Journa! 


is now in its 99th year of public ation, 


Ludlow Installed 

A new Ludlow has been installed 
in the composing department of the 
Grinnell Herald-Register 

Type faces in sizes from 30 to 72 


points were purchased with the unit. 
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You can be sure he has just received 
some good news. Perhaps a business 
deal closed perhaps an invitation 
to a social event or a call that saved 
time and a trip 

And it happened by télephone — 
your dependable, personal _ service 
that's right at your fingertips 24 hours 
of every day Tel | hone service adds 
enjoyment to your life, speeds your 
work, brings more business, calms 
worried minds 


Where else can you buy a such a vital 
service at such alow cost? 


NORTHWESTERN BELL TELEPHONE CO, 


From our testimonials: 


‘515 new subscribers’ signally successful’ ‘highly satisfactory’ ‘utmost 
satisfaction’... ‘a good job’ ‘complete satisfaction’ ‘710 new subscribers’ 


Your newspaper too can benefit from our 
PROVEN methods of circulation gains. 


Make us prove it. Write or call us today for more testimonials and complete 
information 


EDWARDS CIRCULATION COMPANY" 


Phone 2751 


THE 1955 NATIONAL 
OF WEEKLY NEWSPAPERS 


IS HE 
siders WNR’s Directory the most reference book of its 
_ weekly newspapers who serve America’s Main Street Market, : 
* SPECIAL ABC CITY AND COUNTY PC 
ORDER YOURS TODAY $10 per copy 
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Don't Let Editors Scare You 


From Absolute Construction 


This is to advise the American 
newsman that he has a right to use a 
certain concise, effective, streamlined 
entence structure which some pres 
ent-day reporters and editors appar 
ently think is out of bounds for the 
correct writer 

The construction referred is 
known as the absolute construction, 
Specifically, it is the nominative ab 
solute 

The sheriff being ill, the coroner 
served the papers 

This is entirely correct; it is concise 
effective and streamlined. 

But some writers apparently, judy 
ing from current usage, would feel 
obliged to doctor it up to read: 

With the sheriff being ill, the cor 
oner served the papers. 

They do this apparently because, in 
the original sentence, the first four 
words have no structural relationship 
to the last five. 

But it is perfectly correct for them 
not to have any such relationship. The 
absolute construction, as explained in 
the dictionary, is characteristically 
“a nown or pronoun and its adjunct 
usually a participle, standing syntacti 
cally unconnected with any other 
word in the sentence, but having the 
force of a condensed clause (thou 
away, the birds are mute.)” 

This is a sort of rhetorical shooting 
from. the hip in which the words 
ignore grammatical relationships and 
fly directly to the target of the 
thought, 

Time being short, he commandeered 
a passing car, Not With the time be 
ing short, he commandeered a passing 
car. 

Papers in hand, he jumped to the 
curb, Not nece ssarily With the papers 
being in his hands, he jumped to the 
curb 

Weather permitting, parad 
will start at 2 p.m. 


This done, the council adjourned 


The picketers having been dis 
persed, tension quickly subsided 
hi of the foregoing, as an exame- 
ple of the absolute construction, is 
correct 
This is no new thing in language. 
Ihe Romans had it, In Latin it is the 
ablative absolute. Deo volente (God 
willing) was so frequently used by 
the pious souls of earlier centuries 
that they abbreviated it to d.1 
And in Edward FitzGerald’s trans 
lation of the Rubaiyat, we find: 
A book of verses underneath the 
bough, 
\ jug of wine, a loaf of bread 
and thou 
Beside me singing in the wilder 
ness 
Oh, wilderness were paradise enow! 
The first three lines are all in the 
absolute construction 
Not only is the ebsolute a correct 
and direct usage, but some of the 
current attempts to tidy it up are 


crude, awkward and monstrous, Take 
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the Shakespearean fragment, Thou 


away, the birds are mute. Would it be 
better to write With thou being away, 
the birds are mute or With thee being 
cway, the birds are mute? 

There's something wrong here. 
How about an up-to-date pronoun? 
With she being away, the birds are 
minute W ith her being au ay, the birds 
are mute. Evidently being and with 


work at cross purposes. Being requires 


nominative pronoun, but with an 
objective pronoun, She being away is 
good the absolute construction. 
With her away is also good, 

lust as this is being written, comes 
a case in current news. A former am 
bassador, the story says, returned to 
find his room torn apart, with his 
passport and private papers missing 
The word with gums up the sentence, 
Cut it out. In this case, even then, the 
construction would not be absolute, 
because passport and papers would be 
the objects of find. 

Someone is breathing down the re 
porters’ necks, riding hard to capture 
errant participles. In defense of the 
witch-hunt it should be that 
probably the quarry is the dangling 
participle. Such pursuit is laudable, 
for the dangling participle is a pest 
and should be exterminated. But the 
dangling participle and the nomina 
tive absolute should not be confused. 
The dangling participle has no sub 
ject, so wanders mischievously, at 
taching itself parasitically to innocent 
nouns. But the participle in the ab 
solute construction has a noun with 
which it properly consorts in lofty 
isolation. 

So let the style-conscious reporter 
turn up his collar against the hot 
breath of misguided criticism and use 
the absolute construction, a sweet and 
correct rhetorical device, for rare oc 


Casions. 


National Photographers 
Appreciate lowa Support 


In his “President's Corner” in the 
August National Press Photographer, 
President Arthur L. Witman of the 
National Press Photographers associ- 
ation praises the play given by the 
June Iowa Pusiisner to the Towa 
news photography short course of last 
May. Witman, who is feature pic 
tire photographer for the St. Louis 
Post-Dispatch, writes: 
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One of our most important pro- 
grams in NPPA is in the field of pub 
lic relations. We have a serious pur- 
pose, the advancement of photo 
journalism, and we want the world to 


know about it. 

The National Press Photographe ris 
read by some 1,500 publishers and 
editors all over the country hi addi 
tion to our own membership. But also 
of great importance in our public 
relations program are the other media 
that inform non-NPPA members of 
the NPPA purpose. 

NPPA is growing tremendously in 
strength and effectiveness not only 
bec ause we as members are con 
vinced that we are on the right track 
but because allied organizations re 
altruistic motives of 
NPPA and help to publicize our ob 
jectives, 

Editor & Publisher and Publishers 


Auxiliary 


cognize the 


national newspaper journ 
als, have supported NPPA in many 
news stories and editorials, and we 
are grateful for their support. How 
ever, some of the most effective en 
dorsement of NPPA can come from 
the leadership of the 48 state press as 
sociations. These editors and publish 
ers have a particularly mutual interest 
with NPPA in creating better news 
papers through better journalism, and 
are more than willing to lend the in 
fluence of their publications to the 


NPPA cause. 


A splendid example of this kindred 
relationship is contained in the June 
issue of THe Iowa the 
bulletin of the Iowa Press association. 
Most of the 16 pages of that issue are 
devoted to a report of the eighth 
annual photo-journalism short course 
and convention of the Iowa Press 
Photographe rs association at the State 
University of Iowa, lowa City, in 
May. There is also an account of the 
lowa Press 


ceremony installing the 


Photographers association as a chapter 
of NPPA 
your president read to the assemblage 
the NPPA code of ethics and exacted 
a pledge to abide thereto. 

Edward F. Mason 
lowa and 


As part of that ceremony 


editor of Tr 

professor of 
photo journalism at Iowa State, com 
mented editorially on the NPPA code 
of ethics. We thank him for bringing 
the NPPA message so forcefully to 
the publishers and editors of Towa 
newspapers, With Mr. Mason’s pe 


mission we reprint the editorial 
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lowans Back from Banff 


By Lloyd McCutcheon 


President, lowa Press Association 


It is hard to return to work after 
attending the National Editorial asso 
Bantt 
Springs hotel followed by the stay at 
Lake Louise and Jasper Netional park 
in Alberta, Canada, Then 
a letter from Ed Mason suggesting 


ciation convention at the 


long COTCS 


that the president should have some 
thing for THe lowa Pusnuisner by a 
July 27 deadline 

Nine lowa re Wspapers were repre 
sented at the Banff convention. The 
list included Mr. and Mrs 
Aasgaard and Betty, Lake 
and Mrs Bahn 
Mrs. Leon Northwood, Mir 
and Mrs. Harold Garvey, Boone; Mi 
and Mrs. James McCutcheon, Mt 


Cordon 
Mills; My 
Eldora; Mr. and 


Sarnes 


Vernon: Mr. and Mi Moore 
Winterset; Mr. and Mrs. Paul Smith 
tock Rapids; Mr nd Mrs. Walter 
Williams, Fairfield, and Mr. and Mrs 


Llovd McCutcheon 
In the better Ni 


md jim, Sibley 

Vspaper contests 
awards were received by eleven Iowa 
; hn Feuling of the New 
Hampton Tribune and John Wolf of 
the Norwood, Ohio 


co-chairmen of the contest comrnittes 


hewspapers 
rprise wer 


John Feuling was not able to attend 
the convention as he was winding up 
a centennial issue 


Paul Smith of Rock Rapid ind 


Leon Barnes of Northwood received 
special uvards at the convention 
President Ed M. Anderson’s award 
of a desk set for the director with the 
largest attendance it the regional 


meetin hie Id t | 
Paul Smith of Roel 
Jal] o! thre W wodhave New York 


Leader-Observer, of region Phe 
doubk iM irc Va cle bee 
region one met jointly ith the 
England Pre tssociation 

Region ix vhich inelud thie 
states of lowa, Minnesota, M uri 


Nebraska N rth ind South Dakota 
has the largest number of weeklies of 
inv of the NEA region Consider 
ition should be given to dividit thij 


NEA board In ittend 


region by the 


ng” the meeting at 
Minn last fall 

Oshkosh, Neb 
| 


Minneapolis, 
Greenlee of 
traveled over 1,500 
to make the round trip. He was 
pre sident of the Nebraska Press asso 
ciation at that time 

Leon Barnes received a plaque for 
btaining the largest number of sus 
taining members to the NEA’ from 
lowa. Next in the race was M, A, ‘Pie’ 
Jolinson of Blue Earth, Minn., an 

ciate member of the IPA 

Leon has been active and devoted a 

t of his time 
tion National 
Newspaper 
Weekly 


thhairs for many years 


to lowa Press associa 
Editorial 
Advertising 


association 
service and 
Newspaper Representative 
This award was made by President 
kd M. Anderson as part of his effort 
to increase the annual budget income 
of the NEA from around $50,000. to 
it least $75,000, This is the minimum 
believes, that will be re 
NEA to give the serv 


Ices Le quired ind do the best possible 


unount, he 
quired fon thie 
job for its members 

One of the means to increase the 
neome 4 to 


members. Dues for a regular membet 


ecure more sustaining 


re per year and sustaining 


nember hip ire $25, Since lowa is an 
if tite it requires $20 addi 


! 
tional to become a sustaining member 


Now is the time to start thinking 
ibout the district meetings which will 


he held early this fall 


Locations and 


hate vhich have been announced by 
entral office are 
Red Oak: Friday, August 26 


Crescent Beach on Lak Okoboji 
| li September 9 
15] field: Friday 
Waterlo Saturday 


Si ptember 16 
Sept mber 17 
some of the best ideas for improv 
‘the lowa Press a 


ervice if Can vive 


ociation and the 


mbe rs have 


rom these district meetings 


we informal and present an ex 
ti Opportunity to discuss press 
tion probl ns along with topics 
portance to individual publish 
|] Pe 


( necting in their district 


hould try to ittend 


— 
On” 
lhe 


NATIONAL NEWSPAPER 
WEEK 


Sond NOW for FREE” 
Material / 


Make 1955 the year when your newspaper tke National « 4 


EMBLEM MATS promotes Wes NENSPAPER WEEK 


x” FEATURE ARTI ICLES Promotional keys are provided, free of cost, 
by state, regional and national press asso- 


¥F EDITORIALS ciations, and the regular advertising mat 


services 
YOUR RIGHT 


W IDEA KITS 


Mats of cartoons, prepared by three of 
America’s top-ranking editorial cartoonists 
te CLIP SHEET are dvailable fram your state press associa- 

tion manager or by ordering direct from the 

NNW Committee, enclosing 25c in cash for 

the set of three cartoons 


NEWSPAPER ASSOCIATION MANAGERS , INC. 


NATIONAL NEWSPAPER WEEK COMMITTEE: Crainman, Liovo P. Buans, New Paces 
Asew.: Co Meven, Vinainia Paces Venn Sanrono, Texas Paces Ocrrer, 
Onio Newsrarca Asan; F. Dany Paces Jack Acasama 
Pecos G. Comer, Anxansas Paces Howano New Yorn 
Asen.; NAM Pacsiocar Homea Givens, Daxora Paces Asan. 
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What the Editors 
And Columnists 
Are Saying-- 


If you want to find out how many 
experts there are in the world, be a 
newspaper editor. 

From “My Little Town” in the 
Decorah Public Opinion 

Someone asked why an editor al- 
ways refers to himself as “we.” The 
best reason I know is that if anyone 
takes issue with “us,” he doesn’t know 
how many he'll have to tangle with 
and therefore usually calms down be 
fore he reaches the violent stage. 

From “The Editor Speaks” 
in the Greene Iowa Recorder 

Advertising is a waste of money 
unless it sells the merchandise. Busi 
ness men are constantly hounded for 
contributions—usually to some worthy 
cause or to some worthy publishers 
but such contributions should be 
labeled for what they are not as 
“advertising.” 

From “Between Deals” 
in the LeMars Globe Post 


By and large, we do not look with 
favor on closed door sessions in public 
bodies. We believe the people have 
a right to know what is going on 
through the agency of the press and 
radio, and that effort by congress, for 
instance, to build up skullduggery or 
engage in political machinations be- 
hind locked doors, will not meet with 
favor from the voters. 

From the Red Oak Express 

If we lack anything else to debate 
this week, we can discuss the visit of 
the Russians to Iowa ... it goes to 
show the power of the press, or how 
one little editorial can blossom into 
an exchange of American and Russian 
citizens and pages of new, fresh copy 
and pictures to relieve that mid 
summer monotony of newsman and 
reader alike. 

From “Odds and Ends” 
in the Algona Upper Des Moines 

Every columnist has got an envel 
ope tucked away with a lot of choice 
quotations and jokes and things, with 
which he can concoct a column in a 


pinch if he is short of time, or in 
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spiration just won't come. It’s kind of 


Local Pictures Used 
In Building Section 


they're usually the ones that The 


hard on his ego, but when circum 
stances force him to use these col 
umns 
get the most praise from his readers. 
And if he has quoted something with 
that’s the 


time he gets caught out on the limb 


out giving “due credit,” 21 local pictures 


and the blamed thing gets quoted all 
the wav from New York to San Fran 
cisco. Potluck Dinner Held 


From “Smoke and Ashes The Hawkeye 
in the Anita Tribune 


Press ( lub held 


Lake John Anderson of — the 


News-Tribune is president of 


Inscription Added 
To Bulletin Masthead 


group 


Maquoketa Community Press 
issued a special SIX- page home build 


ing section June 28 which utilized 


potluck dinner for editors and wives 
July 16 at the state park at Clear 


On the anniversary of the death of 


Jack DeGard, the Denison Bulletin 
added to its masthead the inse ription 


to sell your 


from the stone which marks his grave 


“In the freedom of the press lies ow newspaper 
destiny.” 
It good } P ‘ 
experie ed a i 
Newswriter Resigns 
Have urgent requests for profitable 


Mrs Zearl Halle has ‘ ind 


as Elliott community newswriter for HERMAN H. KOCH 
the Red Oak Express Newspaper Broker—Former Publishes 


02" Virginia St., Sioux City, lowa 


resigned 


How Far Can 
An Apprentice Go? 


Each individual determines that for himself, of course. But a look at 
the records of more than 200 trainees who have developed into good 
apprentices in the Linotype course indicates 


Five are now editors of their own newspapers, four 
of them in lowa 

Nine are shop foremen in the plants where tl 
employed 

Kight now carry union cards 

Seven young women have taken thie COUTSE nd fou 
are still working in the trade Three of the four 
have married but work as part tine | 


Several are filling combination bach shop and front 


( flice jobs 


operutoy 


Most of these people are employed on lowa new papers. Send u the 
names of likely apprentice prospects in your community, Talk with t] 
printing fie ld. Have 


Linotype trainin it lowa 


ie 
ersonally about entering the them contact us for 


if i] | nfor ition il 


Newspaper Production Laboratory 


School of Journalism lowa City, lowa 


| 
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Routes... 


(Continued from page 3) 


had five subscription salesmen doing 
this work every day. One of the most 
important changes we made during 
the conversion was to simply convert 
every subseriber on the route to 
special Sunday service with the un 
derstanding that there would be no 
extra cost to the subscriber until the 
present subscription expired, By elim 
inating this extra 10 cents a week 
charge we found that everybody was 
willing to try it, and after expiration 
there were fewer of them that went 
back to regular mail service or daily 
only. This was a faster way of con- 
verting the routes and while it meant 
issuing considerable credit to the 
driver over an extended period, which 
was expensive, the cost was about the 
Same as the old method and Was pro 
ductive of far more new business. 

The last three routes we converted 
were converted the early part of this 
year and since the post office is more 
lenient with sample copies than it 
used to be we tried an experiment of 
sampling everybody on the route who 
was not a subseriber of either of ou 
newspapers, We sampled them for 
two weeks with both the daily and 
the special Sunday service and then 
we made a complete solicitation and 
found that our circulation growth was 
far greater under this method than 
anything we had ever tried up to that 
time. We not only converted — the 
routes, but we gained about 40 to 50 
new subscribers in doing so with this 
saripling campaign, These routes | 
refer to were out in our fringe area 
where we had a great potential for 
circulation growth, 

Our first seven day motor route, 
which was established out in the 
county, was on our evening paper. 
Please understand, we have always 
had seven day motor routes on both 
morning and evening papers in the 
immediate perimeter of our city of 
publication, but the seven day motor 
routes | wish to discuss today are the 
ones that we established out in’ the 
rural area, Our first effort in this di 
rection followed a population pattern 
around some of the Madison lakes 
south of the city. They worked out 
very successfully from the standpoint 
that the people not only welcomed 
the improved service and were willing 
to pay 40 cents a week, which is ou 
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city delivery carrier rate, but the 
route was self-sustaining and paid the 
carrier a good income, justifying the 
use of his car without the need of 
paying him any additional subsidy. 

However, as we progressed and 
continued to push farther out in the 
county, we found the morning paper 
had its share of circulation on the 
R.F.D. and we, of course, could not 
canvass anybody who was already 
subscribing for the morning paper. 
That meant that we could only con- 
vert our evening paper mail sub- 
scribers and solicit those who were not 
subscribers of the Madison News- 
papers. This restriction placed upon 
us limited the growth of the seven 
day motor route, and in our early ex- 
perience we simply went down one 
road and up another one without any 
regard to rural route boundaries. 
Some of these routes became rather 
long and all of them were quite scat- 
tered, We found, in order to main- 
tain carriers on these routes, that we 
had to guarantee the carrier 12 cents 
a mile. This meant that in many in 
stances the 40 cents a week the cus- 
tomer paid was not sufficient to main 
tain the route. In other words some 
routes cost us more than 40 cents a 
week per customer to operate, We 
now have 26 such routes in the county 
of publication and we have broken 
it down so that each of them, for the 
most part, follows an RFD so that if 
the subscriber calls in from Belle 
ville, Route 1, we know immediately 
who the carrier is. It offers an un 
usually fine service to the subscriber, 
and it is a good service for the ad 
vertiser. We have in excess of 4,000 
of these subscribers in our county of 
publication, We don't expect to go 
very much further in developing other 
routes, but we do continue to canvass 
these routes that have been establish 
ed, 

Until recently we had been wrap- 
ping these papers and throwing them 
in the farmer's driveway. But for the 
past two months, we have been es 
tablishing tube service by placing 
tubes near the mail box of the sub 
scribers. We find that this is going to 
save us considerable money because 
the cost of orange kraft paper that we 
used to wrap these throw-offs and the 
labor involved was an item that cost 
far more in a year than tubes. We 
hope to have these tubes established 


on all our seven-day motor routes by 


fall, 


I realize that seven-day service to 
the farmers in the county of publica- 
tion is a service that most all evening 
papers are interested in and give more 
consideration to as time goes on, be 
cause they realize the necessity to 
reach the subscriber on the day of 
publication, For this reason I have in- 
corporated in this paper a report of 
what many other newspapers are do- 
ing in the state of Wisconsin in 
serving the farmers in their county 
of publication. I think some of them 
have done an outstanding job, which 
has resulted in a nice circulation gain 
for their newspapers and _ particularly 
commendable is the fact that they 
have done it on a sound economic 
basis that is self-sustaining. 

Each community has transportation 
problems peculiar to that particular 
district. For instance, Carl Hoffman 
of the Janesville Gazette has a unique 
system in that he delivers throw-offs 
to the rural folks along the route as 
they deliver papers to suburban car- 
riers in towns out in the county. Carl 
estimates that they cover about 900 
miles in a day and deliver 2,000 single 
copies to the farmers. The cost per 
mile is 9 cents. Considering the fact 
that cars used for delivering carrier 
and dealer bundles are making these 
throw-offs, which result in 2,000 rural 
circulation for the Janesville paper, it 


seems that they have a real economy 


here in that at least a fair portion of 
this 9 cents is chargeable to delivering 
to the farmers. 

L. M. Welford, circulation manager 
of the Waukesha 


serves his 


Daily Freeman, 
out-of-town — subscribers 
with a paper which goes to press be 
tween 3:00 and 3:15 p.m. This is so 
that the Waukesha 


serve the people of that area with 


, 
Freeman —can 


later news than any other newspaper 
distributing in the trade area. In 1949, 
the newspaper had two motor routes 
and 6,500 circulation. Today, by in 
stituting all motor routes practi- 
cally dropping all mail delivery, the 
circulation has gone to 10,122. He 
pointed out that proximity to a large 
city which delivers by truck was one 
reason which prompted them to adopt 
this plan. The rate for this delivery 
is 30 cents and the driver keeps 20 
cents — no mileage or salvage or any 
thing else is paid. The trucks also 
carry bundles to the areas where there 
are carrier boys, without additional 
compensation, 


Wintield Scott, of the Beloit Daily 
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News, has contract haulers on sub 
urban routes. The driver furnishes his 
own equipment, insurance, etc., and 
furnishes his own substitutes. All 
drivers work under a signed contract 
and are paid 9 cents per mile. They 
deliver carrier and mail bundles and 
also serve individual farms along the 
route. The routes average 65 miles 
each, All drivers work on a part-time 
basis and, on the short routes close 
to the city, they make delivery of 
scattered city bundles. Scotty reports 
that these suburban routes throw off 
approximately 2,300 single copies to 
farms. 

Erben Krueger of the Appleton 
Post Crescent has a rather unusual 
setup, in that his trucks outside the 
city do not throw off any single copies 
to farmers enroute, but where five or 
more farmers can congregate for one 
stop, he will stop and make delivery. 
Mr. Krueger reports that his trucks 
make about 25 such stops and ay 
erage from 5 to 20 customers each. 

The Stevens Point Daily Journal 
uses its own car and trucks to serve 
towns outside the city within a 25 
mile area. Here again the Stevens 
Point Journal does not throw off to 
the farmer unless there are at least 
ten subscribers at one stop, in which 
case the papers are addressed to the 
individuals and the subscribers help 
themselves. 
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To help you net those elusive profits... 


Here are 6 single-distributor Linotypes: 
Rangemaster Model 33—can set normal 36- and condensed 48 pt. 


from main magazines. Gives you more and bigger type for less money 
than any other single-distributor machine 

Rangemaster Model 34 — all the “33” offers plus auxiliary capacity for 
sizes through condensed 60 pt. ; 

Blue Streak Model 31 — sets through normal 18- and condensed 24 pt. 
his “workhorse of the composing room is available with one to four 
as needed 

Blue Streak Model 32—all the “31” offers, plus auxiliary capacity 
through condensed 60 pt 

Blue Streak Model 5—for consistent one-magazine work or for jobs 
involving numerous magazine change 

Linotype Comet world’s fastest, most easily maintained straight- 
matter machine. 

Get more profit from your Pra ing room, Let your Linotype Pro- 
duction Engineer he Ip you decide which Linoty pe is best for you 


(+ LINOTYPE ) Mergenthaler Linotype Company 
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Honest Opinion ‘Heaven's Right’ 


Independence Declaration 
Issued by Sheldon Mail 


Krom the Sheldon Mail 


We think this is a particularly fit 
ting and proper week to issue once 
more our own “Declaration of In 
dependence, 

Periodically any — self - respecting 
newspaper finds this or some similar 
statement of policy necessary. 

In our case the necessity has been 
brought about by a few recent ex 
periences, These include threats in 
connection with our publishing 
police news publication of certain 
accident reports, publication of con 
troversial news publication of adver 
tisements. 

Recriminations of this nature are, 
unfortunately, expected by all pub- 
lishers, and few are “disappointed” 
bec ause nearly all new spapers get 
them. 

We do not see haw anyone who 
cares to give the matter any thought 
could expect a newspaper that wishes 
to survive to be anything but as in 
dependent as human nature will 
allow. 

I. publishing news the only decent 
course is to publish all the news, A 
paper which would suppress news on 
a basis of friendship or for profit 
would be violating not only an im 
plied contract with its subscribers, but 
would also violate a common standard 
of fair play. Such a paper would not, 
or should not, survive for long, 

Pressure to suppress advertising 1S 
another bug-bear. We recently had an 
example of this when an established 
firm attempted to have us omit ad 
vertising of a new competitor opening 
business in Sheldon. By what standard 
of common sense could a newspaper 
be exper ted to take such a step? 

But closer to our hearts than any 
other factor is the right of a news 
paper to express its opinion, A few 
days ago, a Sheldon resident spoke to 


us concerning a statement made by a 
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competing newspaper, “What in h 
right do they have to express an 
opinion?” he said. 

Well, we don't know what in h 
right they have, but we do know what 
in heaven’s right they have, and that 
is the fundamental right of a free 
press in a free land. 

An expression of opinion on a minor 
local matter may be of no great 
moment in the worldwide scope of 
things but it makes up one part of 
a great right and duty, 

A newspaper which is not afraid to 
voice its honest opinions may some- 
day do you a service, in defending in 
no matter how small its way, a great 
principle, vital to you, 

We expect to stick by the ship in 
our publication of news, our accept 
ance of advertising, our expression of 
opinion. And we think the vast ma 
jority of our readers will go along with 
us on this proposition. 


Writes Column While 
Confined for Surgery 


Russ Waller of the Algona Upper 
Des Moines continued to write his 
column “Odds and Ends” while con 
fined to St. Ann hospital, preceding 
and following surgery. 


Wins Three Events 

Tom Burrows, son of publisher John 
Burrows of the Belle Plaine Union, 
won three events at the Class B state 


track meet this year. 


Awarded $25 Bond 


Anne Lindemeyer, daughter of co- 
publisher Paul Lindemeyer of — the 
Clarion Wright County Monitor, won 
a $25 government bond as the out 
standing senior woman journalist at 


lowa State college tor the past year. 


Anniversary Edition 
Book Proves Popular 


Publishing the Anniversary Edition, 
the booklet by Wilbur Peterson of the 
school of journalism faculty at the 
State University of lowa, is currently 
in demand in all parts of the country. 

Seven press associations have made 
bulk purchases, several getting suf 
ficient copies to supply one to each of 
Single 
copy orders have now come in from 


their member newspapers. 
papers in 30 states, and more continue 
to arrive daily. 

Some papers have purchased one 
copy, then ordered more — such as 
the Hartford (Conn.) Courant, which 
first took one, then requested six 
more. 

The seven press associations which 
made bulk purchases are the Pennsy] 
vania Newspaper Publishers’ associa- 
tion, 310 copies; the Kentucky Press 
association, 225; the Georgia Press as- 
sociation, 215; Idaho Allied Dailies, 
30; Washington Newspaper Publish 
ers association, 50; New England 
Weekly Press association, 200; and 
Minnesota Editorial association, 50. 

Single copy orders had been re- 
ceived through Aug. 5 from the fol- 
lowing states: Maine, Massachusetts, 
Connecticut, New York, New Jersey, 
Georgia, Florida, Ohio, Indiana, Mi- 
chigan, Illinois, Wisconsin, Minnesota, 
South Dakota, Nebraska, Wyoming, 
Kansas, Oklahoma, 
Louisiana, Texas, California, Oregon, 


lowa, Missouri, 


Tennessee, Arkansas, West Virginia, 
Pennsylvania, Colorado and Virginia, 
Canada and Mexico are also repre- 
sented in the orders. 

Each newspaper in Iowa received 
one copy of Publishing the Anniver- 
sary Edition free; outside of lowa, the 
booklet sells for $1. Most single copy 
sales thus far have resulted from com- 
ments or notices carried in the state 


press association bulletins. 


Mrs. Faith Hill 


Mrs. Faith Hill, 64, died at Iowa 
City recently following surgery. She 
was the widow of the late Clint Hill, 
former Osage publisher. 


Begins 90th Year 


The June 23 issue of the Mechanics 
ville Pioneer-Press marked its 90th 
year of publication. 
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With an eye to adding to the collection of 48 state and national awards 
for excellence they've won in the past seven years, Fred and Charles bake) 
Inversetti, publishers of the Commonwealth, look over a page of 

SCAN-A-GRAVER produced halftones 


Why the SCAN-A-GRAVER lease 
is a better business proposition 


by Fred Inversetti, Co-publisher, The Ripon (Wis.) Commonwealth 


“In the two years we've had the Fairchild 


SCAN-A-GRAVER, We have not spent one cent for 


compare with the scan-a-craver. Having tried 


various means of engraving, were happy to be 
repairs, upkeep or improvements. Yet our machine able to recommend the scan-a-Graven, with all 
has every one of the new improvements developed its possibilities, over any other method 

by Fairchild since we put the machine in. With 

the SCAN-A-GRAVER lease, we'll never be troubled 


by obsolescence . . . we'll always have a machine © Write for complete information on all the advan- 
tages of the SCAN-A-GRAVER Lease Plan and Fair 
in first class condition. a 

child’s Customer Engineering Service. Address Fairchild 
Graphic Equipment, Inc., 88-06 Van Wyck Expressway, 
Jamaica 1, N. Y., Dept. 100-5 SI. 


“Also, the sCAN-A-GRAVER has given us superior 
halftones and better production. For example, 
before the installation of the scAN-A-GRAVER, many 
hours were spent each week in the making of cuts. 


Today, that time is 100% saved because the 


AIRCHILD 


SCAN-A-GRAVER does not require a skilled operator. 


“As to dollars and cents saved and the immense 


saving of time, we believe no other method can 


Electronic Engraving Machines 
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look is an appraisal... 


but Look ts a magazine 


You never heard of a guy getting 
slapped for giving a girl a Look. 
What a difference the capital makes! 


The capital makes a difference with 
“Coke,” too. When you have occa- 
sion to refer to our product by its 
friendly abbreviation, you'll keep 
your meaning clear if you make it 


“Coke”... with a capital, please. 
And you'll help us protect a valuable 
trade-mark. 


P. S. A frosty bottle of Coke is 
capital refreshment. Look for it. . . 
wherever you go. 


Ask for it either way... both 


cCcOCA+COLA COMPAN Y (trade-marks mean the same thing. 
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